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Abstract

The rapid growth of informal language among Gen Z, particularly through digital platforms,
has resulted in a significant communication gap between Gen Z and previous generations. This
gap is more than just a lack of understanding; it may lead to miscommunications, strained
relationships, and a sense of alienation on both sides. There is a dearth of accurate,
quantitative data indicating which specific facets of Gen Z communication are particularly
challenging for previous generations. This study used a quantitative, within-subjects research
design. The convenience sampling technique was used from 32 different families to evaluate
Gen Z language on a number of dependent variables, including perceived difficulty, word
understanding, emoji comprehension, and overall comprehension. The data was analysed
using SPSS IBM version 21 by executing various tests. The internal consistency was good, as
indicated by the Cronbach Alpha of 0.899. The results revealed that the mean of vocabulary
comprehension versus emoji comprehension vocab is 3.28(t (31) =3.52, p=.001, with a 95%
confidence interval ranging from 1.38 to 5.18. The mean of A paired sample t-test emoji
comprehension vs. overall comprehension was -28.75 (¢(31) =—22.04, p<.001), with a 95%
confidence interval ranging from -31.41 to -26.09. The fourth pair of sample t-test confirmed
a significantly greater difference between the perceived difficulty score and overall
comprehension. The mean difference was -28.78 (t (31) =—18.41, p<.001), with a 95%
confidence interval ranging from -31.97 to -25.59. The analysis consistently demonstrates
statistically significant differences across all paired comparisons. Specifically, vocabulary
comprehension was found to be significantly higher than emoji comprehension.
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Introduction

Generation Z language differs significantly from earlier generations due to its casual, dynamic,
and technologically driven nature (Wajdi, 2024) because of their exposure to rapid
technological development and digital nativism. Gen Z has grown up in distinct cultural and
social circumstances that are reflected in this linguistic progression (Garg, 2024). Gen Z speaks
in a very casual manner and frequently uses slang, acronyms, and abbreviations that are
exceptionally inspired by social media and memes (Javed, 2025). In contrast with Millennials,
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who still use more conventional vocabulary from the early 2000s, their language has distinctive
slang phrases that represent their digital lifestyle (Jeresano, 2022; Sitohang, 2025). Emojis and
visual components are frequently used in Gen Z communication to increase expressiveness and
interactional engagement (Azad, 2023). In contrast to the text-heavy communication practices
of previous generations, memes and GIFs are frequently used in this generation's language as
a type of visual shorthand. Simple phrase constructions and a low degree of formality are
standard in Gen Z's language usage, along with a propensity for figures of speech like metaphor
and exaggeration (Jabeen, 2025; Lashari & Umrani, 2023).

In contrast to Baby Boomers' more formal and organized language, they often communicate in
the first person, expressing their own identities and experiences. Although Gen Z's language is
innovative and flexible, it is important to remember that these shifts can make it harder for
older generations to communicate with Gen Z, since they can find it challenging to comprehend
the changing informal and slang styles (Jabeen, 2025; Lashari et al., 2021). This generational
split highlights the need for increased awareness and flexibility in intergenerational
communication.

The Generational Communication Divide

Disparities in communication preferences, value views, and technical fluency are the leading
causes of the generational communication gap between Gen Z and older
generations (Choudhary, 2024). Born between 1995 and 2012, Gen Z was raised in a digital
world, which had a significant impact on their expectations and communication patterns
(Lissita, 2025; Lashari et al., 2018; Lashari et al., 2023). Disparate perspectives on social
interactions, employment expectations, and technological use further widen this gap (Chee,
2024; Ma, 2024). Because they grew up with social media and the internet as essential
components of their life, Gen Z is known for being digitally fluent (Nadine, 2024; Pramerta,
2024). As a result, people now favor digital communication channels like social media and
instant messaging over the phone or in-person interactions that older generations enjoy. The
rigid, performance-focused frameworks of many traditional businesses frequently conflict with
Gen Z's values of purpose-driven work, quick career advancement, and autonomy. The
generational divide is also evident in workplace flexibility and leadership opportunities, where
Gen Z's expectations for flexibility and quick progression are not always aligned with the
expectations of older generations (Kraght, 2025; George, 2024). Access to technology is only
one aspect of the digital divide; another is digital literacy, which encompasses ethical issues
and digital citizenship.

Through shared digital experiences and educational opportunities, families and educational
institutions may help close the communication gap and promote intergenerational learning and
understanding (Cheng, 2024). While these factors highlight the communication divide, it is
essential to recognize the potential for bridging this gap through targeted efforts. Initiatives that
promote digital literacy and intergenerational learning can help foster better understanding and
communication between generations (Fayaz et al., 2023; Thompson, 2025). Additionally,
organizations can adapt by implementing flexible work arrangements and mentorship programs
to align with Gen Z's expectations, thereby reducing the generational divide in communication
and workplace dynamics (Kraght, 2025).

The Digital Evolution of Language

The widespread impact of technology on communication is the driving force behind the
complex phenomena known as the digital evolution of language (Husein, 2025). Language
development, communication styles, and linguistic conventions have all changed as a result of
the integration of digital tools, social media, and artificial intelligence (AlAfnan, 2025). In
addition to promoting worldwide connectedness, the digital era has brought forth new linguistic
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components and modes of communication that capture the fluidity of language in a
technologically sophisticated culture (Lashari & Umrani, 2023; Zia, 2025). Language
acquisition has been transformed by digital technologies, including online dictionaries,
multimedia materials, and language learning programs, which make it more approachable and
enjoyable (Lai, 2025).

Al technologies improve language education and communication effectiveness by providing
individualized learning experiences and sophisticated language processing capabilities (Zhao,
2025; Jawaid, 2025; Son, 2025). Internet slang, emojis, and acronyms are among the new
linguistic features brought about by social media platforms (Chonmurunova, 2025; Lashari et
al., 2018; Umurzakova, 2025). Though they may also lead to the loss of formality in
communication, which has become essential to digital communication, these platforms allow
for instantaneous and emotional expression (Latif, 2025). Language styles have changed as a
result of the usage of text, photos, and videos on digital platforms; short movies and memes
are now commonplace in communication. Although this change improves emotional
expression and communicative immediacy, it also raises questions about upholding established
linguistic conventions (Makulilo, 2025). Since digital interactions have an impact on
traditional language and communication designs, the digital transformation of language is a
reflection of larger cultural shifts (Al Anakrih, 2025). The way language has changed in the
digital age offers educational opportunities as well as issues that call for careful
consideration (Mankash, 2025). Although there are many advantages to the digital evolution of
language, including more accessibility and involvement, there are drawbacks as well, such as
the potential loss of linguistic formality and the digital divide. To solve these problems and
maintain responsible communication in the digital age, innovation and linguistic norms must
be balanced. To guarantee that language development is enhanced by technology.

Deconstructing Gen Z's Informal Lexicon

These elements shape their language usage, particularly in informal settings, where slang and
code-switching play crucial roles in communication (Abuhassna, 2024). The following
sections outline the key factors influencing this evolution. Gen Z, the first generation of real
digital natives, uses social media and platforms like TikTok, which encourage creative
language usage, such as compounding and the development of new slang (Jabeen, 2025). A
move toward more informal and expressive communication styles is seen in the popularity of
emojis and abbreviations brought about by the growth of visual platforms. Slang differences
between Gen Z and Millennials reveal societal shifts, with Gen Z favouring terminology
derived from digital culture while Millennials continue to use older slang. Gen Z uses slang to
convey individuality and skilfully moves between official and casual language (Jihan, 2024).
Communication patterns and interactions between generations are influenced by the changing
slang vocabulary, which also shapes cultural standards, self-expression, and social bonding
while reflecting the beliefs and experiences that are specific to Generation Z (Puspita, 2024;
Nashrudina, 2025). On the other hand, although Gen Z's informal language is innovative and
flexible, it can also result in miscommunication in digital communication because slang's quick
development can put barriers between different generations and cultural groups.

Research Hypothesis

Hypothesis 1: The mean vocabulary comprehension score is significantly higher than the mean
emoji comprehension score.

Hypothesis 2: The mean overall comprehension score is significantly higher than the mean
vocabulary comprehension score.

Hypothesis 3: The mean overall comprehension score is significantly higher than the mean
emoji comprehension score.
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Hypothesis 4: The mean overall comprehension score is significantly higher than the mean
perceived difficulty score.

Problem Statement

There is a big communication gap between Gen Z and earlier generations, especially Gen X
and Millennials, as a result of the fast expansion of informal language among Gen Z, primarily
through digital platforms (Nag, 2024; Vieira, 2024; Cheng, 2024; Komarac, 2024). This gap
can result in misunderstandings, strained relationships, and a sense of alienation on both sides;
it is not just a simple lack of understanding (Oktavianus, 2025; Wahid, 2024; Tsybuliak, 2025;
Mullis, 2022). Although earlier studies have recognized this generational language barrier,
precise, quantitative data identifying which particular aspects of Gen Z communication are
complicated for Gen X and Millennials is lacking.

The current study aims to address this gap by assessing the comprehension of various
components of Gen Z's informal language. In order to ascertain whether the challenge is
primarily related to comprehending new words, interpreting intricate emojis, or the general
communication style, we will test four hypotheses. We can create focused educational materials
and tools to close this generational divide and promote improved communication and
understanding between Gen Z and their elder counterparts by identifying the precise areas of
most significant misunderstanding.

Literature Review

Theoretical Framework
Social Identity theory was proposed by Henry Tajfel in 1986. According to social identity
theory and self-categorization theory, individuals classify themselves as members of particular
groups based on factors like gender, nationality, or even sports teams (Tajfel, 1986). The
primary focus of social identity theory is on how group memberships influence a person's self-
concept and intergroup conduct. People classify themselves as belonging to particular groups,
such as nationalities, genders, or even sports teams, according to social identity theory and self-
categorization theory. Social identity theory is concerned with how membership influences a
person's self-concept and behavior toward other groups in those groups (Tajfel, 1970).

Social Identity Theory by Henri Tajfel, which describes how people define themselves
according to their affiliations with particular groups, such as social class, religion, or
ethnicity (Tajfel, 1979). It implies that people identify with in-groups and set themselves apart
from out-groups in an effort to boost their self-esteem. When people favor members of their
own group, it can result in discrimination, stereotyping, and group favoritism. People who go
through this psychological process end up dividing people and themselves into social groups.
Identify with particular groups that enhance their perception of themselves (Tajfel, 1984).
Make a favorable comparison between their in-groups and out-groups. Because people tend to
favor members of their own group, this process can result in prejudice, stereotyping, and group
favoritism (Fayaz et al., 2023). In the end, social identity theory aims to clarify the social
dynamics and mental processes that underlie intergroup behaviors, particularly those involving
bias, discrimination, and prejudice (Tajfel, 1981). It clarifies the significance of group
membership in influencing interpersonal relationships and human behavior.
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Figure 1: Social Identity Theory (SIT) / Self-Categorization Theory (SCT) - Henri Tajfel
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Connection of Social Identity Theory and Gen Z Language

As social identity theory shapes language use as a reflection of social identities, it has a
substantial impact on Generation Z's linguistic expressions and communication
methods (Jayaputri, 2024). Gen Z, characterized by its digital nativity, employs distinctive
linguistic elements that not only assist communication but also express group belonging and
cultural identity (Putri, 2025; Moschin, 2025). Generation Z widely uses slang as a sign of
identification and group connection (Bahar, 2025; Paoleti, 2025; Napitu, 2025). Compounding,
acronyms, and colloquial language that reflect their cultural background are examples of this.
In order to demonstrate their ethnic influences, the linguistic style is frequently informal and
laid back, combining a variety of languages, including English and Indonesian (Lutfiana, 2025;
Ishak, 2025). The influence of global media and technological advancements further enhances
their linguistic identity, allowing for a blend of traditional and contemporary language practices
(Zia, 2025; Rahman, 2025; Alisherqizi, 2025). Gen Z's communication styles are greatly
influenced by social media sites like Instagram (Amalia, 2025; Naufal, 2025; Lubis, 2025).
These platforms promote colloquial idioms, casual language, and acronyms, all of which are
essential to their online communication (Sikorska, 2025; Rehman, 2025). Gen Z linguistic
identity is further strengthened by the impact of international media and technology
developments, which enable a fusion of traditional and modern language usage (Putri, 2025;
Jabeen, 2025). As Gen Z navigates their identities in a constantly evolving digital context, their
linguistic choices are also influenced by their cultural origins and educational experiences
(Khattak, 2025; Firdaus, 2025). To close gaps between students and teachers, educators must
adjust to these changing communication methods, as evidenced by the generational differences
in language use (Tajeddin, 2025; Jamal, 2025). On the other hand, some critics contend that
Gen Z's reliance on informal language may impede effective communication across
generations, potentially resulting in misunderstandings and a lack of appreciation for traditional
linguistic forms, even though their linguistic expressions are frequently viewed as innovative
and reflective of their identity (Lashari et al., 2021; Lashari et al, 2023).

Methodology

Research Design:

A quantitative, within-subjects research approach is used in this research. Since the same
sample of Generation X, Millennials, and Baby boomers is assessed on several dependent
variables, such as vocabulary comprehension, emoji comprehension, overall comprehension,
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and perceived difficulty. In repeated-measure design or within-subjects research, each
participant acts as their own control and is exposed to all levels of an independent
variable. This method increases statistical power and reduces the impact of individual
differences by enabling direct comparison of results for the same individuals under various
situations. It is sometimes referred to as a dependent groups design or a repeated measurements
design. The data is analyzed using the paired-samples t-test, which is the appropriate statistical
method for comparing the means of two related groups.

Sampling Technique:

Convenience sampling is a non-probability research method in which participants are not
chosen at random from a larger population, but instead are readily available to the researcher
(Stratton, 2023; Stratton, 2021). A convenience sampling technique is adopted for data
collection. Participants in this non-probability sampling technique are chosen based on their
accessibility and availability to the researcher. Convenience sampling is a sensible and effective
strategy because of the nature of the research design, which calls for a particular participant
group to finish several assessments. Those who fit the inclusion requirements received an
invitation to join. Thirty-nine participants are the desired sample size. Convenience sampling
is practical, but it is vital to recognize its limitations. The findings may not be as broadly
applicable as they could be if the sample is not typical of the overall population.

Research Instrument

The data was collected via a self-administered Google survey form. The questionnaire had four
parts. 1st part of the questionnaire is demographic information of the sample, which included
generation type, education, frequency of communication with Gen Z, and the second section
explored the comprehension level of vocabulary. The third section probed into the
understanding of the emojis of the sample. The fourth section delved into the overall
comprehension of the sample, and the last section comprised open-ended questions to get an
in-depth look at the intergenerational communication gap. The internal consistency of the tool
was tested through Cronbach's alpha.

Ethical Consideration

The ethical protocols were followed according to the BERA framework. The participants were
told about the objective of the study prior to their participation, and their willingness was
approved via a consent form within the Google survey questionnaire. The participants were
given the right to quit the research at any point in time. They were told that the data is being
collected especially for research purposes and will be kept in a password-protected file.

Results

The data was analysed on SPSS IBM version 21 by running different tests step by step to get
the final results. First of all, the internal consistency of the tool is tested through Cronbach's
Alpha. The Cronbach Alpha of .899 shows good internal consistency after the reliability test
affirmation. The tests of normality were run on the data to check for the assumptions of the t-
test.
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Table 1: Descriptive Statistics

N Minimum  Maximum  Mean Std. Deviation
Perceived Difficulty 32 5.00 19.00 12.7188  3.54905
Overall comprehension 32 18.00 63.00 41.5000  10.95445
VYocab 32 5.00 25.00 16.0313  5.20226
Emojis 32  4.00 20.00 12.7500  5.09269
Valid N (listwise) 32

The table 1 shows results of descriptive score of vocabulary comprehension, emoji
comprehension level, Overall comprehension score and perceived difficulty level of Gen X,
Millennials and Babyboomers. The table shows scores of four mentioned key variables.
Perceived difficulty score is 12.72 which ranges between 5.00 to 19.00. The data indicates
moderate spread of responses around the mean with standard deviation of 3.55. The mean of
overall comprehension is 41.50on a scale of 18.00 to 63.00. Overall comprehension scores
show largest visibility with standard deviation of 10.95 that suggests a wide range of
comprehension level of the sample generations. The vocab status shows SD of 5.20 which
suggests moderate spread of the data. The mean score of vocabulary is 16.03, ranges between
5.00 to 25.00. The emoji scores indicate level of variability with SD of 5.09. The mean Emoji
understanding score is 12.75 on a scale from 4.00 to 20.00. The data for all the key variables is
based on sample of 32. This analysis provides basis of inferential statistics analysis.

Table 2: Paired Samples Test

Paired Differences t df  Sig. (2-
Mean Std. Std. 95% Confidence tailed)
Deviation Error Interval of the
Mean Difference
Lower Upper
Pair 1  Vocab - Emojis  3.28125 5.26850 93135 1.38175 5.18075 3.523 31 .001
Pair 2  Vocab — Overall -25.46875 7.27339 1.28577  -28.09109 -22.84641 -19.808 31 .000
comprehension
Pair3  Emojis — -28.75000 7.37913 1.30446  -31.41046 -26.08954 -22.040 31 .000
Overall
comprehension
Pair4 Perceived -28.78125  8.84539 1.56366  -31.97035 -25.59215 -18.406 31 .000
Difficulty —
Overall
comprehension

Table 2 shows the analysis results of four key paired sample t-tests. All tests were performed
on a sample of 32 participants(df=31). The mean difference of the first pair, vocabulary
comprehension versus emoji comprehension vocab is 3.28(t (31) =3.52, p=.001, with a 95%
confidence interval ranging from 1.38 to 5.18. The results revealed that Gen X scored higher
on vocabulary comprehension compared to emoji comprehension. The paired sample test
revealed a statistically significant difference between the mean vocabulary comprehension
score and the mean emoji comprehension score. The second pair is vocabulary versus overall
comprehension. The mean difference of vocabulary and overall comprehension is -25.47(t
(31)=19.81, p<.001), with a 95% confidence interval ranging from -28.09 to -22.85. The
negative sign in the mean difference demonstrates that the generation Millennials and baby
boomers' vocabulary scores were significantly lower than overall comprehension scores. A
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paired sample t-test of emoji comprehension vs. overall comprehension revealed a remarkable
difference between the emoji comprehension score and the overall comprehension score. The
mean difference was -28.75 (t(31) =—22.04, p<.001), with a 95% confidence interval ranging
from -31.41 to -26.09. This also suggests that Generation X, millennials, and baby boomers'
emoji comprehension scores are relatively lower than their overall comprehension. The fourth
pair of sample t-test confirmed a significantly greater difference between the perceived
difficulty score and overall comprehension. The mean difference was -28.78 (t (31) =—18.41,
p<.001), with a 95% confidence interval ranging from -31.97 to -25.59. The sample
comprehension is greater, which means the perceived difficulty of the participants is less.

The analysis consistently demonstrates statistically significant differences across all paired
comparisons. Specifically, vocabulary comprehension was found to be significantly higher than
emoji comprehension. However, both vocabulary and emoji comprehension scores were
significantly lower than the overall comprehension scores. Similarly, the perceived difficulty
score was also found to be significantly lower than the overall comprehension score.

Discussion

Different generations' distinct vocabularies, emoji usage, and general knowledge of the Gen Z
language are influenced by broader sociolinguistic developments (Jabeen, 2025; Nurhayati,
2025). The rapid evolution of Gen Z's language, which is greatly impacted by social media
and digital culture, makes it difficult for them to communicate with earlier
generations (Hanifah, 2025). The unique characteristics of Gen Z language, the function of
emojis, and the consequences for communication between generations will all be covered in
this overview (Azad, 2023; Wulandari, 2024). Compounding, acronyms, and onomatopoeic
words are just a few of the many slang terms used by Generation Z, which frequently reflect a
lack of formality (Javed, 2025). In contrast to Millennials, who tend to keep phrases from the
2000s, their lexicon is influenced by early internet culture, memes, and social media (Mukhtar,
2024; Shokhrukh, 2024). Context-specific language encourages peer friendship and identity
expression (Janik Blaskova, 2024). Emojis are essential to Gen Z communication because they
are visual shorthand that improves contextual awareness and emotional
expressiveness (Abbasi, 2025). Emojis and text combine to form a hybrid language that may
be difficult for older generations to understand (Zahra, 2025). The linguistic habits of
Generation Z demonstrate their flexibility in a variety of social settings, which frequently
results in miscommunications with older generations who might not appreciate the subtleties
of their language (Jefry, 2024). The disparity in language comprehension between generations
emphasizes the necessity of greater awareness and education to close communication
gaps (Chari, 2024). Even though Gen Z's language is dynamic and reflects their digital
upbringing, older generations could find it challenging to keep up with these developments,
which could result in misunderstandings (Peredy, 2024; Budak, 2024). Fostering fruitful
intergenerational communication requires an understanding of these distinctions.

The difference between earlier generations' comprehension of Gen Z terminology and emojis
can be ascribed to a number of important elements, such as cultural background, technology
familiarity, and the development of communication patterns (Azad, 2023). These factors
influence how language is viewed and used by different generations. Older generations
sometimes misunderstand slang and emoji usage since they are not as accustomed to digital
communication platforms as Gen Z (Zahra, 2025; Kostadinovska-Stojchevska, 2024). Older
generations could not wholly understand Gen Z's language since they are digital natives and
have adapted it to the fast-paced, visual nature of social media. Memes and social media trends
have a significant impact on Gen Z's language, which older people who grew up in other
cultural contexts frequently do not understand (Hammad, 2025; Nurhayati, 2025). Though their
meanings might differ significantly among age groups, emojis function as a visual language
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that cuts past conventional linguistic barriers, making intergenerational communication more
difficult (George, 2023; Azad, 2023; Jefry, 2024). Emojis and other more graphic forms of
communication are part of a larger trend in language change that is fuelled by technology
(George, 2023; Vokhidova, 2024). Although emojis can express subtleties and feelings that
words alone might not be able to, older generations may read them differently, which could
result in even more miscommunications (Citko-DuPlantis, 2024). On the other hand, some
contend that older generations are still capable of adjusting to and learning these new
communication styles, and that intergenerational discussion may help close the knowledge gap
about Gen Z's distinctive language expressions.

When communicating across generations, older generations' understanding is greatly impacted
by the language used by Generation Z (Janssen, 2021; Tarihoran, 2022). Because they are
digital natives, Gen Z uses distinctive language, such as slang, acronyms, emojis, and
colloquial idioms, which might be confusing to older people who might not understand these
trends. In digital communication platforms, where Gen Z's language reflects their social
interactions and cultural background, this linguistic shift is most noticeable. Older generations
may not be familiar with the new lingo and abbreviations that Generation Z often utilizes,
which might cause miscommunications (Kencana, 2025).For individuals who are not used to
deciphering these symbols, the use of emojis as a means of expression might obfuscate
meaning. Seniors who prefer more formal language may view a casual communication style as
condescending or unclear (Chen, 2025). Younger and older persons modify their language to
suit one another, which can help to lessen comprehension problems (Brown, 2021; Ryskin,
2023). Both groups may place a higher value on emotional ties and comprehension in
intergenerational contexts, which could result in a more cooperative communication style. On
the other hand, although Gen Z's language may raise obstacles, it also presents chances to
improve intergenerational communication by encouraging flexibility and learning from one
another. This dynamic demonstrates how open communication and shared experiences may
help close gaps.

Conclusion

It is concluded from the research that Gen X and Millennials have difficulty understanding
emojis of Gen Z compared to their vocabulary. According to the research, Gen X and
Millennials find it more challenging to comprehend Gen Z emojis than their vocabulary.
Millennials, Gen X, and baby boomers find Gen Z's terminology challenging to understand,
yet they can decipher its context. For older generations, interpreting emojis is far more
challenging, creating a communication gap. Additionally, it was discovered that the vocabulary
scores of the Millennial and baby boomer generations were far lower than the general
comprehension levels, demonstrating unequivocally that older generations are not familiar with
Gen Z vocabulary. The elder generation's general comprehension is superior, which prevents a
complete breakdown in communication between the two generations. Because Gen Z uses
novel emoticons in digital communication and unfamiliar terminology in conversation, Gen X,
millennials, and baby boomers find it difficult to comprehend their language.

According to the study, the' overall comprehension scores of the elder generations are higher
than Gen Z's perceived difficulty in understanding their language. All paired comparisons show
statistically significant differences, according to the analysis. In particular, it was discovered
that language understanding was substantially superior to emoji understanding. However,
compared to the overall comprehension ratings, the vocabulary and emoji comprehension
levels were far lower. Likewise, it was discovered that the perceived difficulty score was
substantially lower than the total understanding score. All paired comparisons show
statistically significant differences, according to the analysis. In particular, it was discovered
that language understanding was substantially superior to emoji understanding. However,
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compared to the overall comprehension ratings, the vocabulary and emoji comprehension
levels were far lower. Likewise, it was discovered that the perceived difficulty score was
substantially lower than the total understanding score.

Recommendations

1.

Provide supervised opportunities for younger workers or family members to instruct senior
citizens on new communication conventions, such as the changing usage of
emojis. Enhancing mutual understanding and digital literacy can help close the age gap.

2. Make a straightforward, entertaining handbook that clarifies prevalent Gen Z lingo and
emoji meanings for workplaces where Gen Z and older generations collaborate closely.
This can be a playful approach to recognizing generational differences and promoting an
inclusive atmosphere.

References

Abbasi, M., Jamshed, N., & Bilal, R. (2025). Discourse Analysis of Emoji Use in Digital
Communication by the Millennials & Gen Z: A Comparative Endeavor. The Journal of Cultural
Perspectives, 4(1).

Abuhassna, H., Awae, F., Adnan, M. A., Daud, M., & Almbheiri, A. S. (2024). The information age
for education via artificial intelligence and machine learning: a bibliometric and systematic
literature analysis. International Journal of Information and Education Technology, 14(5), 700.
Al Anakrih, M. G. (2025). Language in the Digital Era: How Artificial Intelligence is Transforming
Language Translation and Communication. Egyptian Journal of Linguistics and Translation, 106-
137.

AlAfnan, M. A. (2025). Artificial Intelligence and language: Bridging Arabic and English with
technology. Journal of Ecohumanism, 4(1), 240-256.

Alisherqizi, K. A. (2025). Innovative Strategies of Language Teaching in the Context of
Globalization. Modern education and development, 21(1), 222-230.

Amalia, R. (2025). The Zero-Grid Instagram Trend Among Gen Z in Pekanbaru. Jurnal Iimiah
Multidisiplin Indonesia (JIM-ID), 4(06), 455-467.

Azad, 1., Chhibber, S., & Tajhizi, A. (2023). How Do Different Generations Communicate on Social
Media? A Comparative Analysis of Language Styles, Emoji Usage, and Visual
Elements. Language, Technology, and Social Media, 1(2), 86-97.

Bahar, A. A, Fauzi, U. A., Al Anwar, S. F., Istama, N. R., Maulana, A. H., & Nargis, N. (2025).
Youth slang as a reflection of social identity in teenage communities. Variable Research
Journal, 2(01), 186-194.

Brown, V. A., Van Engen, K. J., & Peelle, J. E. (2021). Face mask type affects audiovisual speech
intelligibility and subjective listening effort in young and older adults. Cognitive Research:
Principles and Implications, 6(1), 49.

Budak, C., Nyhan, B., Rothschild, D. M., Thorson, E., & Watts, D. J. (2024). Misunderstanding the
harms of online misinformation. Nature, 630(8015), 45-53.

Chari, S. G. (2024). Bridging gaps, building futures: Tackling socio-economic disparities through
education and technology. London Journal of Research In Humanities and Social Sciences, 24(16),
1-12.

Chee, S. Y. (2024). Age-related digital disparities, functional limitations, and social isolation:
unraveling the grey digital divide between baby boomers and the silent generation in senior living
facilities. Aging & mental health, 28(4), 621-632.

Chen, C. H. (2025). Student-teacher communication preferences in Taiwanese older
learners. Gerontology & Geriatrics Education, 46(2), 204-222.

Cheng, H. (2024). Taking grandparents to school: how school-community-family collaboration
empowers intergenerational learning in  China. Humanities and  Social  Sciences
Communications, 11(1), 1-12.



Journal of Asian Development Studies Vol 14, Issue 3 (September 2023)

e Chonmurunova, N., & Kulpoldieva, K. (2025). Influence of social networks on language norms
and usage. Bulletin of the Jusup Balasagyn Kyrgyz National University, 17(1), 89.

e Choudhary, R., Shaik, Y. A., Yadav, P., & Rashid, A. (2024). Generational differences in technology
behavior: A systematic literature review. Journal of Infrastructure, Policy and Development, 8(9),
6755.

e Citko-DuPlantis, M. K. (2024). Playing with the Classics, Playing the Classics--The Cyborg Ninja
Genyji in the Video Game Overwatch. Japanese Language & Literature, 58(2).

e Fayyaz, S., Lashari, A. A., Rafiq, K., & Jabeen, N. (2023). Montessori teachers’ communication
effects on cognitive development of children. Journal of Namibian Studies: History Politics
Culture, 33, 115-131.

e Firdaus, S. (2025). Cognitive and Emotional Dynamics in Identity Representation in Digital
Discourse: A Psycholinguistic Analysis of Millennial Narratives on Social Media. SALEE: Study
of Applied Linguistics and English Education, 6(2), 396-413.

e QGarg, N. (2024). Linguistic landscape of gen z: The impact of english dominance on endangered
languages. Journal of Research Scholars and Professionals of English Language Teaching, 8(43),
1-7.

e George, A. S., Baskar, T., & Srikaanth, P. B. (2024). Bridging the generational divide: Fostering
intergenerational collaboration and innovation in the modern workplace. Partners Universal
International Innovation Journal, 2(3), 198-217.

o George, A. S., George, A. H., & Baskar, T. (2023). Emoji unite: Examining the rise of emoji as an
international language bridging cultural and generational divides. Partners Universal International
Innovation Journal, 1(4), 183-204.

e Hammad, H. S. (2025). Teaching the Digital Natives: Examining the Learning Needs and
Preferences of Gen Z Learners in Higher Education. Transcultural Journal of Humanities and
Social Sciences, 6(2), 214-242.

e Hanifah, H., & Abadi, R. (2025). The Evolution of Gen Z Language on Social Media and Its Impact
on Social Behavior Change and Social Engagement. Journal Bisnis Digital and Social Media, 1(1),
1-11.

e Husein, H., Purnama, R., Manurung, T. M. S., Sondeng, S., & Suhara, A. (2025). Human resource
management strategies in supporting Generation Z Adaptation to modern organizational
culture. Journal of the American Institute, 2(3), 407-417.

e Ishak, L., Arwen, D., & Mulyanah, E. Y. (2025). The Phenomenon of Language Mixing Used among
Gen Z in Indonesian Students. AL-ISHLAH: Jurnal Pendidikan, 17(2), 2500-2511.

e Jabeen, S. S., & Nawaz, H. 1. (2025). Morphological innovations in Gen Z language and their
impact on English language usage. Journal of Applied Linguistics and TESOL (JALT), 8(1), 86-
107.

e Jamal, A., Murad, T., & Muhammad, H. (2025). The necessity of digital tools for Israeli Arab EFL
students: Benefits and challenges. English Language Teaching, 18(2), 1-31.

e Janik Blaskova, L., & Gibson, J. L. (2024). Exploring concepts of friendship formation in children
with language disorder using a qualitative framework analysis. International Journal of Language
& Communication Disorders, 59(4), 1578-1598.

e Janssen, D., & Carradini, S. (2021). Generation Z workplace communication habits and
expectations. /[EEE Transactions on Professional Communication, 64(2), 137-153.

e Javed, H., Gill, A. A., Shahzada, A., & Naveed, M. (2025). Linguistics Hybrids And Cross-Cultural
Neologisms: A Multilingual Study Of Gen z Expression In Visual Social Media (Instagram,
Facebook, And Twitter) Ecosystem. Dialogue Social Science Review (DSSR), 3(6), 688-716.

e Jawaid, A., Batool, M., Arshad, W., ul Haq, M. 1., Kaur, P., & Sanaullah, S. (2025). Al and English
language learning outcomes. Contemporary Journal of Social Science Review, 3(1), 927-935.

e Jayaputri, H. E., & Aziz, M. F. (2024). Language Markers and Social Identity in Digital
Communication Among Generation Z in Indonesia. Applied Linguistics: Innovative Approaches
and Emerging Trends, 1(2), 131-154.



Journal of Asian Development Studies Vol 14, Issue 3 (September 2023)

o Jefry, B. (2024). Communicative Language Preferences in Gen Xs, Millennials and Gen Zs for
Workplace Communication. SALTel. Journal (Southeast Asia Language Teaching and
Learning), 7(1), 41-56.

e Jeresano, E. M., & Carretero, M. D. (2022). Digital culture and social media slang of Gen Z. United
International Journal for Research & Technology, 3(4), 11-25.

e Jihan, F. (2024). Examining Gender Differences in Slang Usage Among Gen Z and Millennials in
Surabaya. Language Horizon: Journal of Language Studies, 12(2), 31-35.

e Kencana, N. (2025). Semantics In Digital Communication: An Analysis Of Text Message Usage In
Class Groups By Generation Z In Higher Education. La Ogi: English Language Journal, 11(1), 50-
6l.

e Khattak, M., Ansari, N. A., & Akram, G. (2025). Digital Colonization through Instagram and Effect
on Generation Z. Qlantic Journal of Social Sciences and Humanities, 6(3), 34-48.

e Komarac, T., & Ozreti¢ DoSen, . (2024). Understanding virtual museum visits: generation Z
experiences. Museum management and curatorship, 39(3), 357-376.

e Kostadinovska-Stojchevska, B., & Shalevska, E. (2024). The Skull Emoji In Gen-Z Internet Slang:
A Study Of Its Use As Tone Tag And Punctuation. International journal of Education Teacher, 27,
124-130.

e Kraght, H, & Brondum, L. (2025). Bridging the generational divide: Soft skills and value
perceptions of Gen Z in the workforce. Journal of Innovation in Polytechnic Education, 6(2), 41-
70.

e Lai, C., & Sundqvist, P. (2025). Research agenda: Synergizing in-class and out-of-class language
learning with technology. Language Teaching, 1-22.

e Lashari, A. A., Mashori, G. M., Abbasi, A. M., & Talpur, Q. (2018). Motivation to learn English
language: A study of Shah Abdul Latif University, Khairpur, Sindh. International Journal of
English Linguistics, 8(1), 15-21.g

e Lashari, A. A., Rizvi, Y., Abbasi, F. N., Kurd, S. A., Solangi, M. A., & Golo, M. A. (2023).
Analyzing the impacts of social media use on learning English language. A/-Qantara, 9(4), 133-
146.

e Lashari, A. A., Umrani, S., & Buriro, G. A. (2021). Learners’ self-regulation and autonomy in
learning English language. Pakistan Languages and Humanities Review, 5(2), 115-130.

e Lashari, A. A., & Umrani, S. (2023). Reimagining self-directed learning language in the age of
artificial intelligence: A systematic review. Grassroots (1726-0396), 57(1).

e Latif, T., Rashid, A., Noor, N., & Noor, H. (2025). From Words to Images: The Impact of Visual
vs. Verbal Communication in Social and Professional Settings. International Journal of Linguistics
and Culture, 6(1), 51-85.

e Lissitsa, S. (2025). Generations X, Y, Z: the effects of personal and positional inequalities on critical
thinking digital skills. Online Information Review, 49(1), 35-54.

e Lubis,R. F. Y, & Siregar, D. Y. (2025). Exploring Gen Z's Perspectives on English Learning in the
Digital Era. IDEAS: Journal on English Language Teaching and Learning, Linguistics and
Literature, 13(1), 663-674.

e Lutfiana, L., & Permatasari, E. K. (2025). Digital English: An Investigation Of Gen Z's Online
Language Practices Through Social Media And Their Implications For English Language
Education. Jurnal Pendidikan dan Pembelajaran, 4(02).

e Ma, K., & Fang, B. (2024). Exploring Generation Z’s expectations at future work: the impact of
digital technology on job searching. European Journal of Training and Development, 48(9), 933-
953.

e Makulilo, P. B. (2025). Morphological Productivity and Lexical Innovation in Swahili: Digital
Communication and Language Transformation in Social Media Spaces. Language, Technology,
and Social Media, 3(2), 231-249.

e Mankash, M. A., Ahmed, S. T., Shabbir, N., & Imran, M. (2025). Second language learning in the
digital age: How technology shapes language acquisition at universities in Karachi,
Pakistan. Liberal Journal of Language & Literature Review, 3(1), 182-199.



Journal of Asian Development Studies Vol 14, Issue 3 (September 2023)

e  Moschin, M. (2025). Pandoro and Gen Z: Narration and Perception of Christmas Consumption on
TikTok Platform by Visual Sociology. Gastronomy, 3(2), 8.

e Mukhtar, S., Ayyaz, Q. U. A., Khan, S., Bhopali, A. M. N., Sajid, M. K. M., & Babbar, A. W. (2024).
Memes in the digital age: A sociolinguistic examination of cultural expressions and communicative
practices across border. Educational Administration: Theory and Practice, 30(6), 1443-1455.

e  Mullis, M. D, Fisher, C. L., & Wolf, B. (2022). “Going down the Rabbit Hole”: Relational Tensions
Experienced by Alienated Parents during Reconnection. Journal of Divorce & Remarriage, 63(5),
374-400.

e Nadine, A., Ananda, A., Monica, E., & Sihombing, S. (2024). The English Proficiency Paradox:
Why Non-native Generation Z have Speaking and Writing Difficulties Despite Digital
Fluency. Jurnal Intelek Insan Cendikia, 1(8), 3489-3498.

e Nag, A., Baid, D., & Kundu, S. (2024). Identifying the Generational Gap—The Way Millennial and
Gen Z Perceive Brand Communication. /PE Journal of Management, 14(1), 43-55.

e Napitu, N. H., & Damanik, B. A. R. (2025). Semantic Analysis of Slang Expressions Among
Medanese Generation Z on Instagram. Young Journal of Social Sciences and Humanities, 1(3), 67-
80.

e Nashrudina, P. G. G., Fajriyah, A. M. A., & Dewi, T. L. (2025). The Role of TikTok in Shaping
Generation Z’s Slang: Semantic Change and Language Use in Digital Communication. Cultural
Narratives, 2(3), 146-156.

e Naufal, S. A., & Manalu, M. (2025). Content Analysis of(@ fadiljaidi's Instagram as a Reference to
Gen Z's Followers Self-existence. Journal of Indonesian Tourism and Policy Studies, 10(1), 2.

e Nurhayati, I. K. N. (2025). Vernacular Evolution: A Comparative Study of Language Use in
Generation Z and Generation Alpha on Social Media. International Journal of Language and
Cultural Linguistics (IJLCL), 1(1), 18-27.

e Oktavianus, J. (2025). Words apart: unravelling the language barrier plight of migrant domestic
workers in Hong Kong. Language and Intercultural Communication, 1-16.

e Paoleti, V. D., & Mujahidah, N. F. Z. (2025). Youth Language Uncovered: Meta-Synthetic Insights
Into Gen Z And Gen Alpha Slang. English Review: Journal of English Education, 13(1), 9-16.

e Peredy, Z., Vigh, L., Wei, Q., & Jiang, M. (2024). Analysing generation Z communication attitudes,
values and norms. Acta Periodica (Edutus), 30, 4-19.

e Pramerta, I. G. P. A. (2024). What Do Gen Z Students Need to Succeed in Reading
Comprehension?. Voices of English Language Education Society, 8(2).

e Puspita, V. G., & Ardianto, A. (2024). Code-switching and slang: An analysis of language dynamics
in the everyday lives of Generation Z. Linguistics Initiative, 4(1), 76-87.

e Putri, A. F,, Putri, B. M., Suparman, E. P., Astriani, W., & Nargis, N. (2025). The Influence of Social
Media Language on Generation Z Identity in Indonesia. Jurnal Multidisiplin llmu Akademik, 2(1),
608-613.

e Rahman, A., Gunawan, G., Said, D. R., & Mardi, M. (2025). Bilingual Identity Construction
through Social Media: A Study of English Influenced Code Mixing. Jurnal Studi Guru dan
Pembelajaran, 8(2), 534-544.

e Rehman, S., Malik, A., Jawad, M., & Khan, M. (2025). The Influence of Technology on
Contemporary English Vocabulary: Neologisms and Digital Discourse. Review of Applied
Management and Social Sciences, 8(1), 157-168.

e Ryskin, R., & Nieuwland, M. S. (2023). Prediction during language comprehension: what is
next?. Trends in Cognitive Sciences, 27(11), 1032-1052.

e Shokhrukh, A. (2024). The Influence of Internet Memes on English Vocabulary and
Grammar. University Research Base, 77-85.

e Sikorska, V., Snigovska, O., Perederii, H., Androshchuk, A., & Kalishchuk, O. (2025). The
influence of social media and digital communication on the evolution of vocabulary and
grammatical structures. Journal of Theoretical and Applied Information Technology, 103(10).

e Sitohang, D. P., & Ristia, B. A. (2025). A semantic analysis of slang words used by Gen Z on social
media. Young Journal of Social Sciences and Humanities, 1(2), 141-150.



Journal of Asian Development Studies Vol 14, Issue 3 (September 2023)

e Son, J. B, Ruzi¢, N. K., & Philpott, A. (2025). Artificial intelligence technologies and applications
for language learning and teaching. Journal of China Computer-Assisted Language Learning, 5(1),
94-112.

e Stratton, S. J. (2021). Population research: convenience sampling strategies. Prehospital and
disaster Medicine, 36(4), 373-374.

e Stratton, S. J. (2023). Population sampling: Probability and non-probability
techniques. Prehospital and Disaster Medicine, 38(2), 147-148.

e Tajeddin, Z., & Asadnia, F. (2025). Teachers’ collaborative reflections on classroom materials:
From traditional consumers to digital materials developers and teacherpreneurs. RELC
Journal, 56(2), 287-304.

o Tajfel, H. & Turner, J. C. (1979). An integrative theory of intergroup conflict. In W. G. Austin & S.
Worchel (Eds.), The social psychology of intergroup relations (pp. 33-48). Monterey, CA:
Brooks/Cole.

e Tajfel, H. (1970). Experiments in intergroup discrimination. Scientific American, 223(5), 96-102.
Tajfel, H. (1981). Social stereotypes and social groups. In Intergroup Behaviour, Turner, J., Giles,
H (eds.). Blackwell: Oxford; 144-167.

o Tajfel, H. (1984). Intergroup relations, social myths, and social justice in social psychology. In The
Social Dimension, Vol. 2, Tajfel, H. (ed.). Cambridge University Press: Cambridge; 695-715.

o Tajfel, H., & Turner, J. C. (1986). The social identity theory of intergroup behaviour. In Psychology
of Intergroup Relations, Worchel S, Austin W (eds.). Nelson Hall: Chicago; 7-24.

e Tarihoran, N., Fachriyah, E., & Sumirat, I. R. (2022). The impact of social media on the use of code
mixing by generation Z. International Journal of Interactive Mobile Technologies, 16(7).

e Thompson, A. (2025). Bridging Generations Through Technology and Culture. Frontiers in
Biotechnology and Genetics, 2(1), 14-17.

e Tsybuliak, N., Popova, A., Lopatina, H., & Suchikova, Y. (2025). In a stranger’s house: social
isolation of internally displaced people in Ukraine during wartime. Human Affairs, 35(2), 240-258.

e Umurzakova, K. (2025). Linguistic Variations In Social Media And The Digital Environment: A
Study On Contemporary Language Practices. TLEP—International Journal of Multidiscipline, 2(2),
292-299.

e Vieira, J., Gomes da Costa, C., & Santos, V. (2024). Talent management and generation Z: A
systematic literature review through the lens of employer branding. Administrative sciences, 14(3),
49.

e Vokhidova, T. (2024). Linguistic Analysis Of Orthophonic And Graphic Changes In Internet
Discourse. Qo ‘Qon Universiteti Xabarnomasi, 13, 356-361.

e Wahid, A. H., Pabbajah, M., Yusuf, M., & Fauziah, E. (2024). Local cultural approach in navigating
family conflict: Understanding cultural strategies for human well-being. Journal of
Ecohumanism, 3(7), 2153-2160.

e Wajdi, M., Susanto, B., Sumartana, I. M., Sutiarso, M. A., & Hadi, W. (2024). Profile of generation
Z characteristics: Implications for contemporary educational approaches. Kajian Pendidikan, Seni,
Budaya, Sosial dan Lingkungan, 1(1), 33-44.

e Waulandari, S., Rahma, A. F., & Bakthawar, P. (2024). Connotation and Myth: Language Expression
of Gen Z through WhatsApp Emoticon. Wicara: Jurnal Sastra, Bahasa, dan Budaya, 3(1), 73-81.

e Zahra, T., & Ahmed, S. (2025). Generational Differences in Emoji Interpretation: A Study of
Millennial, Gen Z, and Baby Boomers. ASSAJ, 3(02), 857-864.

e Zhao, D. (2025). The impact of Al-enhanced natural language processing tools on writing
proficiency: An analysis of language precision, content summarization, and creative writing
facilitation. Education and Information Technologies, 30(6), 8055-8086.

e Zia, M., & Fatima, 1. (2025). Globalization And Hybrid Cultural Identity: A Study Of Global
Language Culture Influence On Local Language Culture Dynamics In Faisalabad,
Pakistan. Journal Of Applied Linguistics And Tesol (Jalt), 8(3), 142-166.



